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“Striking a Balance: Utilizing Technology for Sustainable
Corporate Practices™

The rapid advancement of technology in contemporary
society has deeply influenced our quality of life. It has
revolutionized communication, altered learning habits,
transformed work environments, and consequently, re-
shaped our daily lives. Technology has its advantages
and disadvantages, and as such is not good or evil in
and of itself, but depends on how people choose to use
it. While organizations strive to stay abreast of techno-
logical progress, it is crucial for them to comprehend
the impact of technology on fostering corporate social
responsibility (CSR) practices and sustaining long-
term environmental and societal well-being.

In the early 20th century, businesses began to embrace
philanthropy and charitable giving, marking the ori-
gins of corporate social responsibility (CSR). Howev-
er, it wasn’t until the 1950s and 1960s, with the rise of
environmentalism, that the concept of social responsi-
bility truly took shape. According to the International
Labor Organization, CSR is the way in which enter-
prises give consideration to the impact of their opera-
tions on society and affirm their principles and values
both in their own internal methods and processes, and
in their interaction with other actors. It is a voluntary
initiative that surpasses mere legal compliance and
encompassing actions that consider the societal impact
of business operations.

CSR has become a critical aspect of how customers
and target audiences perceive brands. When formu-
lating corporate responsibility goals, it is essential to
recognize that it is not a ‘one-size-fits-all’ concept.
The key is to establish a set of goals that align with the
company’s brand, business strategy, and organizational
culture.

Authenticity is a crucial element in developing CSR
initiatives. Companies should not solely focus on
how these efforts benefit them, whether in improving
financial performance or building a positive brand
reputation. Instead, the emphasis should be on the
importance of contributing and giving back to soci-

ety and practicing social responsibility. This shift in
perspective ensures that CSR initiatives are driven by
a genuine commitment to making a positive impact
rather than merely serving the company’s interests.

In essence, the evolution of CSR from early philan-
thropy to a more comprehensive approach reflects

the changing dynamics of societal expectations and
environmental concerns. As businesses navigate their
CSR journey, recognizing the diversity in goals and
maintaining authenticity will contribute to a more
meaningful and impactful integration of social respon-
sibility into corporate practices.

Recent technological advancements have enabled
businesses to embrace remote work policies and
positively impacting employee well-being. This

shift has notably diminished the environmental foot-
print associated with commuting and fostering an
eco-friendlier corporate approach. The implementation
of widespread work-from-home policies during the
COVID-19 pandemic, as advised by the government,
further emphasized the importance of remote work in
minimizing the risk of COVID-19 transmission. Tech-
nology played a pivotal role in facilitating this transi-
tion, allowing businesses to invest in digital learning
platforms for staff education and skill development.
Strengthening employee capabilities not only aligns
with corporate social responsibility but also supports
the overarching goal of advancing education and per-
sonal development.

The unforeseen onset of the COVID-19 virus high-
lighted a gap in digital skills for many of the indi-
viduals required to work from home. A Pew Center
for Internet and Technology survey in October 2019
indicated that a majority of United States’ adults could
answer less than half of a digital literacy quiz, with
specific challenges in cybersecurity and privacy topics.
Investing in staff digital literacy is not only crucial for
efficient business operations, but also for empowering
employees to achieve digital fluency and engage in



lifelong learning.

Technology serves as a powerful tool for staying
abreast of trends and engaging with stakeholders
through social media and online platforms. Maintain-
ing a social media presence contributes to developing
a positive brand image and a respected reputation.
Technology provides a platform connecting stakehold-
ers to various corporate responsibility initiatives and
offering real-time information access. By sharing CSR
ventures through social media platforms, interactive
websites, and online forums, businesses not only en-
gage stakeholders, but also are able to analyse data to
evaluate the effectiveness of their CSR practices. This
transparency in sharing information fosters positive
relationships with stakeholders, promoting customer
loyalty, employee satisfaction, and reliable supply
chain management.

Innovation, driven by technology, can be leveraged for
creating goods and services addressing environmental
and social issues, aligning with CSR goals. By using
technology to address concerns such as education,
poverty, and healthcare, organizations contribute to
societal well-being and enhance their reputation for
corporate social responsibility. Deloitte’s surveys on
social impact, sustainability, and technology’s role in
CSR practices highlight an evolving emphasis on tech-
nology-driven solutions for social and environmental
challenges, including the use of sustainable reporting.
While technology holds great potential to advance
CSR, organizations must wield it responsibly and eth-
ically. Regular review and modification of CSR plans
and policies are essential to adapt to changing social
and technical demands, ensuring continued alignment
with the organization’s values and societal needs.
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